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About This Report

This year’s MoneyMarch report, in partnership
with Tala, TransUnion, Pezesha, and CIS, asks one
question: how resilient are Kenyan consumers
today in the face of financial shocks?

The report looks into how people adapt, where
they find support, and how quickly they recover
after setbacks.

We share that financial resilience is not about

; avoiding hardship. It is about how quickly

A households can absorb shocks, access support,
and recover.
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Rising Costs Are Forcing Households to Make Trade-Offs

89% say rising costs affect their household budgets. Rising prices are forcing households to
make trade-offs between essential needs and financial goals.
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Essential Costs Are Driving Financial Pressure

More than 1 in 5 consumers feel that living costs have increased by over 20% in the past 6
months. Essential costs like food and utilities are the primary drivers of financial strain
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Financial Pressure Is Driven by Costs and Income Instability
Financial pressure today is not just about rising costs — it is also about unstable income and

business uncertainty.
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Full-time employment is declining, while business ownership is on the rise. However, fewer
workers are engaging in side hustles, suggesting as financial pressure rises, fewer
consumers have the flexibility to diversify income sources.
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Loans Are Becoming a Tool to Stabilize Income

46% supplement income through loans. This is a 3pp increase compared to last year,
meaning loans are increasingly used as a tool to stabilize income rather than fund growth.
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Essentials Are Crowding Out Savings and Discretionary Spending
As essential spending rises, households are forced to sacrifice savings and discretionary
spending.

Monthly Household Expenses
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Consumers Are Adapting But Often Defensively

Consumers are responding to pressure through both defensive i.e cutting back on expenses
and entrepreneurial coping strategies.i.e starting businesses
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Credit Is Being Used Primarily for Survival Needs

Borrowing is becoming more targeted, with loans used primarily for essentials and business
needs. This targeted could be attributed to the consumer financial literacy.
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Digital Lending Has Become the Fastest Safety Net

Digital lending has become the fastest and most accessible financial safety net. Most feel
confident about managing their debt, perhaps because they are either using 1 or 2 lenders.
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The Act of Saving Is Growing

Consumers are saving more compared to last year. Saving for financial security and
emergencies is increasing. Interestingly, consumers overwhelmingly prefer traditional
savings options, though we see a decline in that.
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Long-Term Resilience Is Under Pressure

24% would survive less than 1 month without income and 58% rely on digital loans in
emergencies, signaling that many households can handle short disruptions, but long-term
financial resilience remains limited.

How long households could cope Where consumers would get money
without income urgently (within 48 hrs.)
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When Emergencies Strike, Speed Matters

While most consumers report emergency savings (76%), the adequacy of those buffers
remains limited - only 59% have at least one month of cover.

Proportion who have money Where consumers would go in case of
set aside for emergencies a financial emergency
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Recovery From Shocks Is Possible but Not Guaranteed

Financial setbacks don’t resolve quickly for everyone. However, 77% say they recover better
after setbacks.

Recovery time post a State of the consumer post
serious financial setback the financial setback

Worse

3% \
Less than 1 month - 24% °
Same as

before

3-6 months . 14% }>

More than 6 months . 12%

Better

[ I have not recovered l 9% E|

Mostly females, elderly (65+), unemployed,
part-time employed consumers




What Would Make Consumers More Resilient

Confidence in handling major unexpected expenses remains fragile. What matters most is
faster access, flexible repayment and better saving tools, all pointing to control, which is a
critical foundation of financial resilience.

Confidence in handling a What consumers claim would improve
major unexpected expense their ability to handle financial shocks
i__ _ __________ i I 1 - Not confident INDEX
| : 0o/ | 2
! 27 A) ' — 5 }> More flexible loan repayment _ 36% 216 --»> Mostly Older (55+ y.o.)
i I 4 Faster access to emergency funds - 24% 144 --»> Mostly Youth and part-timers
[ 5 - Very confident
30% Better savings tools - 20% 120 --» Mostly 25-45 y.o. and employed
--------------- Higher or more predictable income - 12% 72
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“Kenyans are innovating through economic challenges,
reflecting an unbreakable spirit. They are building new income

pathways, strengthening financial habits, and remaining
optimistic about the future.”

Morris Maina
-0V CEO of Transunion

Practical Steps Kenyans are Taking

48% taking temporary/gig
work (flexible income)

<

Key Insights from TransUnion Consumer Pulse Study (Q2 2025)
. gfb 84% Optimistic about financial future

+ A Millennials & Gen Z proactive in seeking new income

. Q 34% of households started a new business

. @ Gen X shows resilience through discipline

62% anticipate bill difficulty,

46% increased emergency
savings (strategic resilience) but 21% renegotiate terms
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Coping Today May Cost Tomorrow

75% postponed long-term goal. This means short-term coping often comes at the expense of
long-term financial progress.

Proportion of consumers who
have abandoned long-term goals Key ways consumers are
because of financial pressures coping financially

_ Used all savings L E
Reduced business investment - .
Took on debt - -
Delayed medical care . -
[

Sold productive assets

9%

70%

Yes, temporarily

e Mostly Youth (18-34 y.0.)

5%

Yes, permanently
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The Emotional Cost of Financial Pressure

Financial stress is widespread, with only a small minority describing themselves as
financially stable.

How often they are stressed How they would describe their current financial
about their financial situation status
Never

21%

Financially stable

26%

}> Vary between breaking even and not

Not financially stable 19%

Seek external financial support 17%

°
' 29%
Occasionally / , vs. 32% in 2025

50%

Hard to describe my current status 17%
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